














“e-Commerce” and “MarCom” themed days

In 2014 the two days of the trade fair were once again dedicated to two key themes: day one was dedicated to e-commerce, 
in the form of the GR e-Business Planet, while day two opened its doors to the GR MarCom Business Day, which focused 
on marketing and communication strategies.

GR e-Business Planet: e-commerce is playing an increasingly important role in the life of companies, not only because 
of the possibilities it opens up in the area of online sales, but also because of the promotional opportunities offered by social 
networks. At the same time, new concerns are emerging, such as security-related issues. 

SMEs could further improve their online presence to take advantage of new market opportunities. The GR e-Business Planet 
day offered exhibitors and visitors the chance to participate in a number of workshops focusing in particular on search engine 
optimisation, maintaining SEO rankings, ICT security, etc. 

The main TV Stage hosted a conference entitled “Search engine optimisation, marketing automation and CRM: key to 
the success of your online strategy”. This conference covered all the elements of an effective online strategy to increase 
the visibility of companies, win over clients and increase their loyalty.

GR MarCom Business Day: this day focused on the Marketing/Communication sector, which is well represented amongst 
the trade fair’s exhibitors and visitors. 

The 2014 TV Stage hosted an interactive conference entitled Social, Mobile, Big Data, Brand Content and Connected 
Commerce: master the 5 key levers of your 2015 marketing and communication action plan. A range of themed workshops 
complemented and enriched the day’s programme.

Workshops

Every year the GR Business Days trade 
fair offered visitors and exhibitors 
the chance to participate in around 
30 themed workshops, organised by 
exhibitors or as part of the e-Commerce 
and MarCom themed days. This year 
the trade fair also arranged a series 
of workshops aimed at raising 
participants’ awareness of cost 
optimisation techniques to help them 
improve the performance of their 
company.



Elevator pitches: increasing the visibility of exhibitors prior to the trade fair

Elevator pitches are short � lmed presentations that are recorded ahead of the trade fair. They allow participants 
to prepare and present one-minute pitches in front of a camera. This is an excellent promotional tool for the companies 
at GR Business Days. It also allows participants to familiarise themselves with video presentation techniques. The � lm they 
create – a genuine marketing tool – can be used within the framework of promotional campaigns, before and after the 
trade fair. More than 50 elevator pitches were recorded in 2014. All the videos can be viewed at www.gr-businessdays.com

Speed-demos: 
an innovative marketing tool

Speed-demos are the ideal setting for participating 
companies to spend a few minutes presenting 
their offering on the trade fair’s TV Stage. This is an 
opportunity to showcase their expertise, know-how 
and/or customer case studies and to diversify their 
contacts in a dynamic and interactive way. 
More than 70 speed-demos were presented 
to the public at GR Business Days 2014. As each 
presentation is � lmed, the companies also obtain 
a 3-5 minute video clip that they can use for future 
prospecting or promotional campaigns.

Eight themed speed-demo sessions were organised in 2014: industry, environment & energy, training & education, 
business services, ICT & e-commerce, internet, social media & e-business and marketing & communication.

The ICT & e-commerce, and marketing & communication speed-demos were organised in the form of 
a “challenge” to � nd innovative solutions and products. In each category a jury of experts chose a winner, 
honouring the company that had given the most convincing presentation.

All the 2014 speed-demos can be viewed at www.gr-businessdays.com



After the trade fair … the 3D virtual trade fair 

In addition to the various exhibition modules and services offered, exhibitors are also bene� ting from a 3D simulation of 
their stand.

This 3D virtual exhibition stand is integrated into the 3D virtual trade fair, which can be accessed on the event website 
after the trade fair.

It allows exhibitors to increase their visibility during the post-trade-fair phase, giving them an opportunity to follow up what 
they did during the event. In addition, the virtual trade fair is the place where talks with potential customers are initiated in 
real time via a chat function. The conference hall, which also forms an integral part of the virtual trade fair, allows people 
to view the highlights of GR Business Days and the conferences and round tables.

Next edition to be held on 17 & 18 June 2015 at Luxexpo. 
The GR Business Days team looks forward to welcoming you.


