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/! Ministry of the Economy

Etienne SCHNEIDER
Deputy Prime Minister,
Minister of the Economy

Sasha BAILLIE

Ambassador, Diplomatic Adviser,
Cabinet of the Deputy Prime
Minister

Pierre FRANCK
Director General for Foreign Trade
and Investment Promotion

Michele SCHMIT
Deputy Director for Foreign
Trade Promotion

Patrick NICKELS
Director General for Industry,
Logistics and Infrastructures

Daniel LIEBERMANN
Director for Logistics

Mario GROTZ
Director General for Research,
Intellectual Property and New
Technologies

Romain FOUARGE
Director for Information and
Communication Technologies

Gilles SCHOLTUS
Director General for Tourism
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/"

/"

/"

Ministry of Foreign and
European Affairs

Roland REILAND
Director of Asia relations

Ministry for Sustainable
Development & Infrastructure
Francois BAUSCH

Minister for Sustainable
Development & Infrastructure

Thomas WEISGERBER
Premier Conseiller de
Gouvernement

Christiane WEIDENHAUPT
Director of Civil Aviation

Embassy of Luxembourg

HE Mrs Beatrice KIRSCH
Ambassador

Yasuko MULLER
Deputy Head of Mission

Luxembourg Trade and
Investment Office, Tokyo

Yuriko MATSUNO
Executive Director TIO

Ryoko NAGAKUBO
Assistant
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// Chamber of Commerce

Carlo THELEN
Director General

Jeannot ERPELDING
Director - International Affairs

Violaine MATHURIN

Advisor - International Affairs
// Cluster for Logistics

Charles GOSSELIN

Cluster Manager

// Fedil - Business Federation
Luxembourg

Robert DENNEWALD
Chairman
// Film Fund

Guy DALEIDEN
Managing Director

Francoise LENTZ
Promotion/PR

/! Luxembourg for Business

/"

/"

//

/"

Luxembourg National
Tourist Board

Anne HOFFMANN
Managing Director

Luxinnovation

Laurent FEDERSPIEL
Senior Executive Advisor

Joost ORTJENS
Head of Automotive Components
Sector

Union Commerciale de la Ville
de Luxembourg asbl

Guill KAEMPFF
President

University of Luxembourg
Luxembourg Centre
for Systems Biomedicine

Prof. Dr. Rudi BALLING
Director of the LCSB
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Cargolux Airlines
International S.A.

Henning ZUR HAUSEN
Sr. Vice-President, Member of the
Executive Committee

Maxim STRAUSS
Director Corporate Development &
Strategic Alliances

Kevin SHEK
Vice-President, Head of Asia &
Pacific

Yasushi KAMIYA
General Manager Japan

CEBIl international S.A.

Domenico CRAVIOGLIO
Member of the Executive Board

Lynn ELVINGER
Member of the Executive Board

/"

//

/"

/"

Deloitte Luxembourg

Charles HINARD
Tax Director

Georges KIOES
Partner Audit

Cédric CARNOYE

Head of representative office in Asia
Pacific

Doghouse Films

Pierre URBAIN

Producer

Dometic S.AR.L.

Chandra RANGABASHYAM

Regional Consultant Asia

EBRC

Yves REDING
CEO

Torsten WOYWOD
International Business
Development Manager
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// European Air Ambulance EEIG

Patrick SCHOMAKER
Director Sales & Marketing

=

/ Fabrique d’'Images
Trini CUEVAS
Sales Manager

/! Heylo-Tubes S.A.

Toshihiko KOGA
Managing Director

Toshiharu MATSUYAMA
Director
/] IEE
Hans-Joachim SOMMER
Managing Director China & Japan
// Immo Luxembourg

Murat MUTLU
General Manager

/"

/"

//

/"

/"

Inui Studio S.A.

Olivier RAULOT
CEO

Frédéric PETIT
Administrator
Luxcontrol S.A.

Jacques EISCHEN
CEO

Guy LIPPERT

Technical Director Homologation
Melusine Productions-Studio 352
Stéphan ROELANTS

CEO Producer

Molitor Avocats Ala Cour

Chan PARK

Partner

Paul Wurth IHI Co., Ltd.

Rene STOLTZ
Managing Director
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// Post Telecom

Claude STRASSER
Director General

David FOY
Head of Department Corporate
Sales

Mike BECKERS
International Sales Manager

// SES

Nicolas BOUDIER
Senior Vice President, Business
Development, Asia-Pacific

Jean-Baptiste MARIOTTE
Senior Space Communication
Engineer, Planning Department

Jean-Philippe DIVO
Senior Manager,
Business Development, Asia-Pacific

// Telecom Luxembourg Private
Operator S.A.

Jérdme GRANDIDIER
CEO

Vincent NICOLAY
COO

/!

/!

/!

/!

Telindus Telecom /! Vossloh Cogifer Kihn

Gael ENGELMANN
Sales Manager

Gilles Saint-GUILLAIN
Business Development Manager

Daniel SORIANO
International Business
Development Manager

Tractel Secalt S.A.

Joerg THIERER
General Manager

Vincent BORG
Sales Area Manager-
Asia Pacific

TYProduction S.AR.L
LUX2JAPAN/JAPAN2LUX
Yasuyo KOGA-HIRAI
Managing Director
Villeroy & Boch S.A.

Laurent TURMES
Sales Director
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THS 5 LUXEMBOURG

Small country, safe values.

Over the years, the Grand Duchy of
Luxembourg has established itself as a
sound hub for finance, logistics, automo-
tive components, ICT, life sciences and
clean technologies. Located in the heart
of Europe, Luxembourg is the ideal ga-
teway to the European market with over
500 million consumers. Being bordered
by Germany, France and Belgium, three
top industrialised countries, Luxem-
bourg has one of the best locations in
Europe. Thanks to this strategic position,
60% of the European Union’s GDP can be
serviced in less than a day.

Open to the world

Markets and decision-making centres are
close by: the time to reach Paris by high
speed train is no longer than about two
hours, London and Milan can be reached
by air within 9o minutes and Frankfurtis a
mere 30-minute flight. But you don’t even
have totravelthat «far»: Luxembourgis also
the economic engine of the Greater Region,
formed by the neighbouring countries,
with more than 150,000 commuters cros-
sing the borders each day for work.

A magnet for talent

Luxembourg is an expert at importing
knowledge both via long-term immi-
grants and cross-border commuters. As
a truly international country in Europe,
Luxembourg counts 45.3% non-Luxem-
bourgish residents. Of the 368,260
people working, 44% are non-resident
commuters. Overall, two thirds of the
labour force originates from abroad.
Cross-border thinking, mobility and the
cosmopolitan nature of its working po-
pulation thereby contribute to the high

productivity of the Grand Duchy. The
language skills of the workforce enable
our companies to proudly claim: We
speak the language of our customers .

An attractive business environ-
ment

Luxembourg offers an exceptional range
of assets and opportunities for doing bu-
siness in Europe due to its political and
social stability, skilled and multilingual
workforce, state-of-the-art infrastruc-
tures, excellent connectivity to markets,
favourable legal environment and an
attractive tax climate. Moreover, its stra-
tegic location has enabled the country to
attract many of the world’s leading com-
panies and convince them to establish
their headquarters in the Grand Duchy.
Among those global players are Arcelor-
Mittal, the world’s largest steelmaker,
satellite communications giants SES and
Intelsat, automotive components maker
Delphi (Powertrain Systems), chocolatier
Ferrero, RTL Group, the leading European
radio and TV broadcaster, Internet voice
and video call provider Skype and Car-
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golux, the world’s biggest all-cargo air-
line. Also a growing number of Japanese
companies have set foot in Luxembourg
such as Fanuc and Teijin for the manu-
facturing sector or Rakuten for the ICT
sector, to name but a few. More recently,
Luxembourg has also started to attract
start-up companies including Skeed and
ChatWork.

The facts behind
the success story

Luxembourg ranks amongst the weal-
thiest countries in the developed world
and is internationally recognised for its
world-class financial sector with its in-
vestment fund industry ranked second
in the world and its private banking
business sixth. Adding to these two
main ingredients other types of financial
services and supporting services compa-
nies, the entire financial sector accounts
for about 35% of output. The rest of the
economy is focused on the provision of
added value goods and services for local
and foreign markets. In all these activi-
ties, it is the skills and multilingualism of
our people as well as the business-frien-
dly environment which are the key to
Luxembourg’s success story.

Luxembourg is also one of the few Euro-
pean countries to receive the maximum
score (triple A) simultaneously from the

three rating agencies (Moody’s, Stan-
dard & Poor’s and Fitch).

The Government is keen to help but is
equally aware of the need to play a ra-
ther passive role and to observe in order
to allow companies to create growth.
Business taxes are low, with the country
ranking 15th out of 189 in terms of ove-
rall business tax attractiveness in recent
surveys by the World Bank and PwC.
They also highlighted that the time re-
quired to conform to fiscal obligations
in Luxembourg as well as additional
employment costs were the lowest in
the EU.

When it comes to international ran-
kings, Luxembourg is a top-performer:
the Grand Duchy ranks 3rd in ICC's Open

Market Index 2013; 3rd in the Global
Connectedness Index 2013; sth in the
Innovation Union Scoreboard 2014; 11th
at IMD’s World Competitiveness Index
2014 and 14th in the OECD’s Better Life
Index 2013.
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A dynamic and diversified economy - more than meets the eye

During the trade mission to Japan, a series
of sectors will be particularly focused.
These include:

ICT

With its first-class infrastructures and
telecommunication networks, as well as
a culture of trust and security reflected by
an appropriate and business-friendly legal
framework, Luxembourg thrives as the
ideal place to serve as a global hub for the
distribution of digital audiovisual content,
such as music downloads, online gaming,
video-on-demand, pay TV and digital radio
and television transmissions.
http://ict.investinluxembourg.lu/ict/

Automotive

With 10,000 employees in 30+ companies
generating more than €15 billion annual
turnover, Luxembourg has become a Euro-

pean key location for first and second tier
suppliers to the automotive component
industry. Further, around one-fifth of the
sector’s activity in Luxembourg is devoted
to research and development.
http://www.luxembourgforbusiness.lu/
en/invest/sectors/automotive-compo-
nents-industry

Logistics

Luxembourg has continuously improved
its position as an intercontinental logistics
hub in Europe especially for contract, air
and rail freight-based logistics activities.
The country has initiated a multi-product
specialisation by focusing on certain types
of products requiring specific managing
and/or storage solutions. In this regard,
the dedicated 3,000 m? Pharma & Health-
care Centre at Luxembourg's international
airport offers a secure and fully compliant

end-to-end temperature-controlled sup-
ply chain solution. Further, the Luxem-
bourg Freeport offers a dedicated storage
facility for valuable goods (e.g. artwork,
collectibles) satisfying the highest secu-
rity standards and equipped with the best
available technology to guarantee perfect
conservation and storage.
www.logistics.lu

Life sciences & clean technologies
Applying state-of-the-art life sciences
research, Luxembourg is ramping up ef-
forts to turn the sector into an economic
success. Luxembourg is in the process of
attracting researchers, the industry, and
investors to join the country during its
journey in promoting research and inno-
vation in a niche-based setting.
www.letzbio.lu

Clean technologies and sustainable deve-
lopment have become key growth indus-
tries as firms identify market demand for
products and services, particularly in the
field of renewable energy, waste mana-
gement, water treatment technologies,
sustainable construction and sustainable
mobility. Further, easy access to decision-
makers and tailor-made support from the
public actors and the relevant agencies is
creating an ideal environment especially
for start-up companies.

www.letzgreen.lu
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Tourism

According to the international Mercer
study, Luxembourg City is one the safest
cities in the world, the country’s quality
of living being ranked among the best.
With a total of three UNESCO World
Heritage Sites, Luxembourg is also
well-known for its Moselle wines and
sparkling wines called ‘crémant’.
Luxembourg has a lot to offer for cosmo-
politan Asian travellers who are already
familiar with other European cities,
including world-class dining, fine wine
tasting, romantic castles or breath-ta-
king landscapes. The Grand Duchy is an
ideal destination for leisure tourism or
for organising MICE events (meetings,
incentives, conferences and exhibitions).
www.visitluxembourg.com

Audiovisual production in
Luxembourg

Over 500 films have been produced in the
Grand Duchy for the past 20 years and cur-
rently, some 750 individuals earn a living
in the sector of audiovisual production
in Luxembourg. Technicians, producers,
directors, actors, production managers,
creativeand administrative staffare taking
part in an ever growing number of short,
documentary, feature and animation films
being produced or coproduced on the
country’s national territory - actively sup-
ported by Film Fund Luxembourg. A recent
big success was achieved in March of 2014,
when Luxembourg received an Oscar® for
“Mr Hublot” in the category Best Anima-
ted Short, while “Ernest & Célestine” was
nominated for Best Animated Feature.
www.filmfund.lu

Oscar® Winner 2014 for Best Animated Short
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CHAMBER
U COMMERCE

of the Grand Duchy
of Luxembourg

Just two years after the Grand Duchy of
Luxembourg gained independence, King
Grand Duke William Ilissued a decree on 1st
of October 1841 establishing the Chamber
of Commerce.

This represented the first manifestation of
autonomy for a state now required to man-
age its own affairs. Business entrepreneurs
now had a body to promote their interests.
The role and the tasks were affirmed a first
time by the law of 4 April 1924 creating
elective professionals chambers. The legal
frame ruling the Chamber of Commerce
was deeply reformed and modernized by
the law of 26 October 2070.

As a professional chamber and public in-
stitution encompassing all sectors of busi-
ness other than agriculture and the handi-
craft industry the Chamber of Commerce
conceives its rationale and its role as guard-
ian of the interests of its affiliated com-
panies. These often constitute a motley

Carlo THELEN
Director General

group with divergent sectorial interests.
That is why, in a spirit of fairness to all its
members, the Chamber of Commerce sees
its primary mission in the articulation, the
representation and the defense of the gen-
eral economic interest of all its members.

In the Grand Duchy of Luxembourg, mem-
bership of the Chamber of Commerce is
mandatory for all selfemployed individu-
als, commercial companies, and branches
of foreign companies established in Lux-
embourg and undertaking a commercial,
financial or industrial activity.

The Chamber of Commerce has more than
50,000 affiliated members, representing
75% of total employment and 80% of GDP.
International Affairs is one of the five ser-
vice areas of the Chamber of Commerce.
Its primary task is to support companies in
foreign markets. This active support in con-
quering new markets takes various forms,
including economic promotion missions.

o
Jeannot ERPELDING
Director - International
Affairs

Violaine MATHURIN
Advisor - International
Affairs

Finally, the Chamber of Commerce receives
foreign delegations and offers specialist
advice in connection with foreign markets.
It also publishes a Market Guide, available
online (www.guidedumarche.cc.lu), listing
several hundred Luxembourg companies
seeking to establish contacts abroad.

Also a part of the International Affairs
service area is the Office du Ducroire. The
Office du Ducroire (www.ducroire.lu) is a
unique service available to exporters in the
fields of credit insurance, financial assis-
tance for exports and advice to companies
in both these areas.

The Chamber of Commerce of the Grand
Duchy of Luxembourg is a founding mem-
ber of Luxembourg for Business and Lux-
embourg for Finance.
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www.cc.lu
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CLUSTER FOR LOGISTICS

A 5
Charles GOSSELIN
Cluster Manager

Logistics is one of the sectors that the Gov-
ernment aims to develop within the frame-
work of its economic development policy

promotes Luxembourg as a logistics
hub abroad.

and therefore encourages all initiatives
that strengthen Luxembourg’s position as
intercontinental logistics hub in Europe.
The Cluster for Logistics Luxembourg asbl
fits perfectly into the Government logistics
action plan.

The Cluster’s missions are the following:

To reach these objectives, the Cluster has
federated all institutional actors and pri-
vate enterprises around different axes of
competence. The Cluster does not only
focus on logistics companies but also wel-
comes enterprises making use of logistics
services. The Cluster for Logistics brings
together representatives from logistic

//' The Cluster serves all its members as a companies, shippers, public research cen-
neutral coordination, information and ters and institutions. They pursue the aim
communication platform. to strengthen Luxembourg’s position as a

/! The Cluster represents the interests of major European logistics hub — especially
all its members by expressing common for high added value services. The Cluster
positions in relation with the future for Logistics is member of the European
development of Luxembourg as logis- Logistics Association along with thirty oth-
tics hub. er national logistics associations from all

/! The Cluster drives its members to in- quarters of Europe.
novate and develop their logistics skills
as a main factor of competitiveness.

/! The Cluster acts to increase the recog-

nition of logistics in Luxembourg and
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info@clusterforlogistics.lu
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Business Federation
Luxembourg

Fedil — Business Federation Luxembourg is
a politically independent business federa-
tion which acts as a business representa-
tive and is a privileged contact for national
and international authorities as well as po-
litical decision-makers on business-related
economic issues, social affairs, labour rela-
tions, training, energy and environment,
information and communication technolo-
gies and R&D. Fedil representatives hold
mandates in the most relevant official
councils or commissions with regard to the
above-mentioned issues.

Fedil offers a wide variety of services to
member companies ranging from regu-
lar newsletters to customised advice on
business-related issues. An experienced
legal team assists member companies
with all kinds of questions related to
labour law and collective bargaining.
Fedil is the Luxembourg representative in
BUSINESSEUROPE, the Confederation of
European Business. Fedil’s permanent Brus-

sels office focuses its work on the most
relevant business-related European issues
and facilitates member companies’ con-
tacts with European institutions.

Today, Fedil - founded in 1918 -, is a mul-
tisectoral business federation. Its small,
medium-sized and large member compa-
nies playing an important role in the Lux-
embourg economy in terms of added value,
domestic employment and annual exports.
Fedil membership covers companies from
manufacturing industry, construction and
services.

Fedil’s permanent staff performs its mis-
sion under the supervision of the board
of directors, composed of representatives
from the major economic sectors repre-
sented in Fedil. The board decides upon the
strategic orientations of Fedil, its work pri-
orities and policy positions.

Thematic working groups, comprising ex-
perts and executives from member com-

Robert DENNEWALD
Chairman

panies, act as think-tanks and give Fedil the
necessary input to maintain a close link be-
tween business interests and Fedil actions.

Regular and ad hoc forums on issues such
as human resources, energy and environ-
mental management are designed to ex-
change best practice between member
companies.
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F:+352 43 23 28

fedil@fedil.lu
www.fedil.lu
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FLM FUND LUXEMBUURG

Guy DALEIDEN
Managing Director

Francoise LENTZ
Promotion/PR

Audiovisual production in the Grand
Duchy of Luxembourg
Currently, some 750
a living in the sector of audiovisual
the Grand Duchy of
Technicians,

individuals earn

production in
Luxembourg). producers,
directors, actors, production managers,
creative and administrative staff are taking
part in an ever growing number of short,
documentary,
films being produced or coproduced on

the country’s national territory - actively

feature and animation

supported by Film Fund Luxembourg.

The country offers the right infrastructure

to producers and filmmakers:

// 4 animation studios, for 2D as well as
3D productions

/AT specialised in
post-production, sound, special ef-
fects (SFX/VFX), etc.

/" 20 production companies operating on
an international level

companies

I+ 15 companies providing services in

make-up, wardrobe, casting, location
scouting

/! production design, props, set-dressing,
etc.

In recent years, the animation sector in
Luxembourg has acquired internation-
al notoriety, with animated productions
and co-productions being selected and
rewarded at prestigious international film
festivals. In March of 2014, Luxembourg
received an Oscar® for “Mr Hublot” in the
category Best Animated Short, while “Er-
nest &Célestine” was nominated for Best
Animated Feature. There are currently
some 200 artists and technicians perma-
nently employed in Luxembourg’s anima-
tion sector.

Film Fund Luxembourg

Film Fund Luxembourg was first established
in 1990 and then restructured in 1999.

The Fund, an official body supervised by
the Minister responsible for the audiovisual

sector and the Minister responsible for
culture, implements the overall policy of
the Government’s support for audiovisual
productions. Thus it manages the
program through which the Luxembourg
Government provides financial support
to audiovisual productions. The Fund is
also responsible f.ex for promoting the
Luxembourg audiovisual sector, developing
international co-production agreements
and assisting supervisory Ministers in
areas such as the drafting of regulations
and legislation. Since 2003, the Fund has
overseen, every two years, the organization
of the
(“Létzebuerger Filmprais”), which rewards

Luxembourg ~ Film  Awards

the country’s best film contributions.
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LUXEMBOURG
FUR BUSINESS

Luxembourg for Business was founded in
2008 as an initiative by the Ministry of the
Economy and Foreign Trade and the Minis-
try of Small and Medium-Sized Businesses
and Tourism, the Chamber of Commerce,
the Office du Ducroire, the National Cred-
it and Investment Corporation (SNCI), the
Chamber of Crafts and the Luxembourg
Business Federation (FEDIL).

By relying on the strengths of both pub-
lic and private, Luxembourg for Business
operates as a Trade Promotion Organisa-
tion (TPO) and liaises with Luxembourg’s
Trade & Investment Offices, Luxembourg’s
Embassies, Consulate Generals,
ary Consulates, and other international
promotion networks such as for example
bilateral Chambers of Commerce to foster
Luxembourg’s outbound activities. Luxem-
bourg for Business functions as a so called
‘network agency’ and promotes trade and
international business in the interest of the

Honor-

Luxembourg economy.

Members of Luxembourg for Business
deliver complementary high quality ser-
vices for promoting ‘Made in Luxembourg’
goods and services. Their services incor-
porate a first-class business package of
trade missions, trade fairs, personalised
matchmaking services and much more to
allow companies to successfully set foot in
foreign markets and staying ahead of their
competitors
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/! Luxembourg for Business

19-21, Boulevard Royal
L-2449 Luxembourg
Grand Duchy of Luxembourg

T:+35224 78 4116
F: 43522234 85

info@luxembourgforbusiness.lu
www.luxembourgforbusiness.lu
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L UXEMBOURG NATIONAL
TOURIST BUARD

The Luxembourg National Tourist Board
(LNTB) is the agency of the Ministry of
Economy for the promotion of the touris-
tic destination Luxembourg, which cov-
ers leisure and business tourism - MICE
(meetings, incentives, conferences & exhi-
bitions). The main mission is the develop-
ment and execution of the national mar-
keting strategy as well as the coordination
of all touristic promotion and communica-
tion activities abroad.

The Luxembourg National Tourist Board is
in charge of the evaluation and the analysis
of potential markets, segments and touris-
tic trends and is developing the communi-
cation instruments and messages to posi-
tion the touristic destination among target
potential clients. In addition the LNTB pro-
vides consultancy and assistance to institu-
tions and partners for the development of
the touristic offer.

The LNTB promotes the national website
www.visitluxembourg.com with more
than 2.000.000 visitors per year.

The Luxembourg National Tourist Board
provides support and advice to all profes-
sional tour operators and international
travel journalists and is their main point of
contact.

Managing Director
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// Luxembourg National
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L-1010 Luxembourg

T:+352 42 82 8246

anne.hoffmann@ont.lu
www.isitluxembourg.com
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LUXINNOVATION

the National Agency for Innovation

and Research

Operating at the heart of Luxembourg’s
innovation system, Luxinnovation, the Na-
tional Agency for Innovation and Research,
focuses on stimulating the competitive-
ness of the country’s economy through
research, innovation, creativity and design
by providing a wide range of integrated
and tailor-made services. The Agency is
a key partner for all who are interested in
launching innovative activities in Luxem-
bourg — from entrepreneurs, managers of
start-up companies and researchers to for-
eign enterprises and investors.

Luxinnovation has implemented various
initiatives in order to strengthen the R&D
and innovation potential of companies
and to reinforce links with public research
organisations and academia. For example,
the Agency manages the Luxembourg
Cluster Initiative, which actively encour-
ages networking and collaboration be-
tween the private and the public sectors.
The Clusters focus on key technologies that

have been identified as being important for
the future sustainable development of the
Luxembourg economy:

/! Luxembourg Automotive Components
Cluster

/! Luxembourg Ecolnnovation Cluster

/! Luxembourg BioHealth Cluster

/! Luxembourg ICT Cluster

/I Luxembourg Materials Cluster

/! Luxembourg Space Cluster

The Agency also actively supports the Clus-
ter for Logistics and the Luxembourg Mari-
time Cluster.

One of the main missions of Luxinnovation
is to support companies and investors that
wish to set up R&D and innovation-related
activities in Luxembourg. Our advisory
team can provide guidance with the rel-
evant procedures as well as information
about the favourable legal and tax environ-
ment that can be offered to those wishing

Laurent FEDERSPIEL
Senior Executive Advisor

Joost ORTJENS
Head of Automotive
Components Sector

to establish an innovative company in Lux-
embourg.

Anumber of grant schemes in Luxembourg
are aimed at supporting R&D and innova-
tion activities in both the public and the
private sector. Luxinnovation acts as facili-
tator for clients that are seeking national
or European funding, planning to launch
an innovative activity, looking for techno-
logical expertise or aiming to upgrade their
innovation management activities. The
Agency also helps with partner searches
and can facilitate contacts with national
authorities, support agencies, public re-
search organisations and companies that
could be future partners or clients.

In keeping with its motto, Luxinnovation is
dedicated to “Making Innovation Happen”
in all its processes and daily operations.
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// LUXINNOVATION

7, Rue Alcide de Gasperi
L-1615 Luxembourg

T:+352 4362 631

laurent.federspiel@luxinnovation.lu
www.luxinnovation.lu
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UNION COMMERCIALE DE LA

VILLE D LUXEMBOURG ASBL

The Union Commerciale de la Ville de Lux-
embourg (UCVL - “Luxembourg-City Trade
Association”) is the country’s oldest trade
federation. Founded more than 100 years
ago (in 1906), the UCVL is Luxembourg-
City’s professional trade organisation, re-
grouping varied commercial, crafts, indus-
trial and service activities from the capital’s
24 districts.

The UCVL counts some 500 members and
has developed a genuine strategy for the pro-
motion and the stimulation of the capital’s
commerce. Its programme is destined to:

UNITE

Create a collective of Luxembourg-City’s
retailers to better cope with the competi-
tion. To federate, accompany and inform
the retailers on commercial practices in
order to make their business more dynamic
(legislation, further training, safety, finan-
cial aids, etc.)

ACT/LIVEN UP

To manage, promote, energize and liven
up the capital’s commercial areas. To cre-
ate collective actions and implement in-
novative projects to attract new clients, to
secure the loyalty of current clients and to
strengthen the retailer’s corporate image.
To organise and promote commercial
events (Braderie, Stroossemaart, rallies,
etc.) and to create new ones.

DEFEND

Represent and defend Luxembourg-City’s
retailers at the authorities (government,
local administration, chambers of com-
merce, etc.)

The activities of Cityshopping, the UCVL's

operational structure:

// Creation of a website regrouping infor-
mation about the trades’ products and
services and integrating a powerful
search engine (brands, location, opening
hours, temporary promotions, sizes, etc.)

/"

/"

/"
/"

Guill KAEMPFF
President

Creation of a welcome and informa-
tion centre for the general public, ap-
prising them of the city’s commercial
offer (at the Cercle Municipal, Place
d’Armes). This centre will also serve
as centralised administration for the
retailers and a place for meetings and
exchange to develop new projects.
Creation of a Cityshopping guide, as-
sisting customers, tourists, residents,
frontier workers and businessmen/-
women in discovering the city’s com-
mercial offer thanks to a high-quality,
pocket-sized guide.

Kids and the City: professional child-
care in the city

The Commerce Design Luxembourg
competition
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NVERSITY OF LUYXEVBORG &
IXEMBOURG CENTRE o
OR SYSTEMS BIOMEDICINE

Director of the LCSB
The Luxembourg Centre for Systems Biomed-
icine (LCSB) is an interdisciplinary research
centre at the University of Luxembourg.

Research at LCSB is directed towards clos-
ing the gap between systems biology and
medical research. Biologists, clinical scien-
tists, computer scientists, physicists, engi-
neers and mathematicians collaborate to
develop a better understanding of health
and disease based on mathematical and
computational models of complex sys-
tems, in vitro and in vivo models of cells,
organs and organisms. By considering
diseases (such as Parkinson’s Disease) as
perturbations in molecular networks, LCSB
research contributes to the understanding
disease pathogenesis and to the develop-
ment of new tools in diagnostics and ther-
apy. In addition to its research activities,
LCSB is a recognised expert in Europe for
the maintenance and development of bio-
informatics platforms, and for the curation
of medical and translational data.

Since its creation in 2009, LCSB has already
established strategic partnerships with
leading biomedical laboratories worldwide
and with all major biological and medical
research units in Luxembourg. LCSB fos-
ters collaboration with industrial partners,
and has founded the spin-off companies
Luxfold S.A. and Theracule S.AR.L. in 2013
to accelerate the translation of fundamen-
tal research results into applications. It
has a portfolio of 11 patents and 178 peer-
reviewed publications (status July 2014).
Noteworthy, the LCSB is highly internation-
al with 170 employees representing more
than 30 different nationalities.

In the future, LCSB would like to take ad-
vantage of its expertise to reach out to
new industrial and academic partners for
fruitful collaborations around neurodegen-
erative diseases and a systems approach to
biomedicine.
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Biomedicine
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7, Av des Hauts-Fourneaux
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rudi.balling@uni.lu
www.uni.lu/lcsb
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CARGULUX
AIRLINES

Maxim STRAUSS

Henning ZUR HAUSEN
Sr.Vice-President,
Member of the Executive
Committee

Director Corporate
Development & Strategic
Alliances

INTERNATIONAL SA

In a world of increasingly complex logistics
requirements, Cargolux Airlines Interna-
tional S.A. has established itself as a lead-
ing provider of reliable, high-quality air
cargo services. Founded in Luxembourg in
1970 with a handful of Cl-44 aircraft, the
company has developed into Europe’s larg-
est all-cargo airline, operating a steadily
expanding fleet of efficient, purpose-built
Boeing 747-8 and 747-400 freighters. Car-
golux was the world'’s first operator of both
aircraft types and uses its modern fleet and
a number of trucking contractors to move
valuable and time-sensitive commodities
on its worldwide network that covers some
90 destinations with more than 85 offices
in over 50 countries. In 2013, the company
carried 754,000 tonnes of cargo and rev-
enues reached almost USS 2 billion. Car-
golux shareholders are Luxair S.A. (35.10%),
HNCA (Luxembourg) S.a.r.| (35.00%), BCEE
(10.91%), SNCI (10.67%) and the Grand
Duchy of Luxembourg (8.32%).

In almost 45 years of operations, Cargolux

has become an expert in handling a variety
of delicate types of shipments. Live ani-
mals, perishables, temperature-sensitive
shipments and outsize freight benefit from
the experienced Cargolux touch. With a
new, modern GDP-certified healthcare and
pharmaceutical center that Luxair Cargo
has established in Luxembourg, Cargolux
is a preferred provider of life science ship-
ments to the pharmaceutics industry. Its
highly trained and dedicated staff guaran-
tees efficient handling and instant cargo
solutions that perfectly fit customer re-
quirements.

Cargolux operates scheduled services to
Japan since 1985, where the airline enjoys
a strong reputation, thanks in particular
to its network which spans all continents
and to its extensive European road feeder
services.

Over the years, flexibility, innovative con-
cepts and the constant drive for quality
have earned Cargolux a number of awards,

including the ‘Best All Cargo Airline” award
that the company received for five con-
secutive years by the readers of the trade
magazine Air Cargo News in recognition of
the its exemplary role as a first class pro-
vider of air cargo services to the industry.
Cargolux is a member of the Association
of European Airlines (AEA) and the Interna-
tional Air Transport Association (IATA).
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/! Cargolux Airlines
International S.A.

Aéroport de Luxembourg
L-2990 Luxembourg

T: 435242111
F:+352 421137 47

sales@cargolux.com
www.cargolux.com

7/F, Hirakawacho Building,
7-2 Hirakawacho,
2-Chome, Chiyoda-Ku,
Tokyo 102-0093

T:+81(3) 3263 07 47
F:+81(3) 32630789

tyo@cargolux.com
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CED

INTERNATIONAL SA

The Cebi Group has production plants lo-
cated in Brazil, China, Italy, Luxembourg,
Poland, Spain and Switzerland and sales
offices in Brazil, Czech Republic, France,
Germany, lItaly, Mexico, Switzerland, UK
and USA. An additional plant is currently
under construction in Mexico and will be
operational mid-2015. 3,000 people are
employed worldwide by the companies of
the Cebi group.

The Cebi Group had a consolidated turn-
over of 381 million Euro in 2013. More than
80% of the turnover comes from the auto-
motive industry and the remaining turn-
over is realised with household, residential
and industrial appliances.

Products

As regards the automotive industry, the
products include pumps and water bottles
for the windshield and headlamp cleaning
systems, temperature sensors, level sen-
sors, speed sensors, diesel fuel-, blow by-

and PTC air- heaters, power window-, seat-
and trunk latches motors, front and rear
latches, filler flap actuators, climate control
actuators, oil pressure switches and valves.

The Cebi product range for the non-auto-
motive area includes temperature sensors
and thermostats, external rotor motors
(ventilation) and fan motors (refrigeration
and ovens).

All Cebi-products are developed in one of
its 7 research and development depart-
ments and tested in their own laboratories.
260 employees are working in research and
development for Cebi.

Commercial references

We supply our products to all major car
manufacturers, such as Volkswagen Group,
BMW, GM, Geely Volvo, Daimler-Mercedes,
Ford, Renault, Fiat-Chrysler, PSA and TIER 1
suppliers such as Behr, Robert Bosch, Del-
phi, Denso, Magna, , Sogefi, UFI, Varroc as

Iy ¢!

Domenico CRAVIOGLIO
Member of the Executive

Lynn ELVINGER
Member of the Executive
Board

well as to household appliances manufac-
turers, including BSH, Electrolux, Indesit
and Whirlpool.

Cebi is a worldwide leader for pumps and
washer systems and is the European leader
of the temperature sensors market.
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// CEBI International S.A.

Rue J.F. Kennedy
L-7327 Steinsel

T: 435233207131
F:+352332535
dcravioglio@mes.ch

Iynn.elvinger@cebi-international.com
www.cebi.com
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DELOIT T
LUXEMBOURG

Charles HINARD Georges KIOES Cédric CARNOYE
Tax Director Partner Audit Head of representative
office in Asia Pacific

Deloitte is the brand under which tens of
thousands of dedicated professionals in
independent firms throughout the world
collaborate to provide audit, consulting,
financial advisory, risk management, and
tax services to selected clients. With over
200,000 professionals present in 150 coun-
tries, each Deloitte member works in close
cooperation with their peers.

In Luxembourg, Deloitte consists of 8o
partners and over 1,550 employees and is
amongst the leading professional service
providers on the market. For over 60 years,
the firm has delivered high added-value
services to national and international cli-
ents. Our multidisciplinary teams consist
of specialists from different sectors and
guarantee harmonised quality services to
our clients in their field.
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// Deloitte Luxembourg

560, Rue de Neudorf
L-2220 Luxembourg

T:+352 4514 51
F: 4352 4514 52 401

chinard@deloitte.lu
gkioes@deloitte.lu
www.deloitte.com

Representive office in Asia Pacific

35/F One Pacific Place
88 Queensway
Admiralty

Hong Kong

T:+8522238 7417
cecarnoye@deloitte.com
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DOGHOUSE FILMS

Pierre URBAIN
Producer

Doghouse Films was founded by Pierre Ur-
bain and David Mouraire in 2012 in associa-
tion with the Belgian studio and producer
Walking The Dog, combining their compli-
mentary experiences in different compa-
nies and productions : live action features
films, animated series, animated films, mo-
tion capture, etc.

The main objective of this young company
is to provide high level, quality work on in-
teresting and specific projects. Doghouse
Films will also develop its own films, with
new talents and new ideas (a short and a
cross-media project in development ...).
Doghouse is currently in development
an animated 2D series « Zoli and Pokey »
(52*13") in coproduction with 2 Minutes
(France) and Gulli (France) and another
series called « Little Luke and Lucy » in
coproduction with Grid (Belgium).
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DOMETIC SARL

Dometic Medical Systems is specialized in
research, development and the manufac-
ture of professional refrigerators and deep
freezers, storage and transport concepts,
high quality instruments and equipment
for laboratories, medicine, research, bio-
technology and Life sciences.

Dometic’s Biomedical Refrigeration prod-
uct range is the solution for safe storage,
transport & handling of temperature
sensitive preparations in the appropriate
optimum conditions without any risks.
The products cover the spectrum of the
specific and exacting needs of the market:
hospitals, laboratories, pharmacies, blood
banks, universities and industry. In this
range are included our high performance
Contact Shock Freezers, models MBF.
Those allow fast freezing of plasma, phar-
maceutical preparations and biological
samples to a core temperature of -30°C,
for a safe storage in compliance with di-
rectives.

Dometic’s product family “Blood Safety”
comprises different activities from collec-
tion to transfusion. With the “Blood Cold
Chain”, a comprehensive mix of products
which strictly observe international stan-
dards, blood is kept safe through precise-
ly temperature controlled transport and
storage solutions. The newly developed
Blood Traceability system “Dometic pow-
ered by Biolog” with RFID technology, pro-
vides a complete traceability and identifi-
cation of RCC’s and avoids retranscription
errors. The Cold Chain line of products
selected by the responsible international
health organizations as part of the E.P..
(Expanded Program on Immunization)
comprises an entire series of transport
boxes, refrigerators and freezers adapted
to various stages of the Cold Chain and
taking into account climatic and technical
constraints.

In Asia we are represented by PCCS (Plan C
Consulting Services).

Chandra RANGABASHYAM
Regional Consultant Asia
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Created in 2000 in Luxembourg, EBRC re-
sponds to issues and stakes related to the
Management of Sensitive Information and
infrastructures and is recognised as the Eu-
ropean leader in ICT solutions thanks to its
“Trusted” offer.

Luxembourg has a strategic position at the
heart of Europe. This location allows direct
access to 70% of the European GDP within
700 km, prime selection criteria for the
companies targeting Europe for their busi-
ness development.

EBRC meets the requirements of national and
international clients demanding clear war-
ranties in terms of Risk Management, Service
Level and Quality. On top of this, making a
difference through Quality and Trust implies,
among others, a Corporate Social Responsi-
bility policy, certified staff & infrastructures
as well as organisational processes.

Norms like 1SO 20000 (IT Service Manage-

Yves REDING

ment), ISO 27001 (Information Security),
PCI-DSS (Payment Card Industry-Data Se-
curity Standard) and 1SO 14001 (Environ-
mental Management) are at the core of our
business, and thus structure our whole of-
fers and services.

Being a Post subsidiary strengthened this
efficiency and contributes to the stability
and transparency of EBRC. Numerous in-
ternational recognitions demonstrate the
success of EBRC strategy (45 awards and
certifications).

In the framework of the PFS (Professional
of the Financial Sector) status, EBRC meets
the requirements of the CSSF (Commis-
sion de Surveillance du Secteur Financier in
Luxembourg), and is therefore allowed to
operate ICT services for banks, financial in-
stitutions and investment fund companies.
These quality and security requirements
are considered as best practices within
EBRC and are to be met for any client man-

Torsten WOYWOD
International Business
Development Manager

aging sensitive information (e-commerce,
hospitals & bio banks, international insti-
tutions, public sector, industry, SMB, etc.).

Managing the whole supply chain enables
EBRC to offer a unique One-Stop-Shop toits
clients. From Data Centre Services to inte-
grated Cloud Computing and ICT Managed
Services, EBRC ensures the end-to-end war-
ranty of its Clients’ business.

Very present in the financial market at the
beginning, EBRC has developed over the
years a unique know-how in the design,
implementation and operation of critical e-
business and e-commerce infrastructures
and now works with worldwide players
from industry, sales, entertainment, gam-
ing, institutions, health, etc.
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www.ebrc.com
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FURUPEAN AR AMBULANCE
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European Air Ambulance (EAA) is one of the
largest specialised air ambulance service
providers in Europe offering worldwide air
ambulance repatriation with outstanding
end-to-end patient care.

EAA founders DRF Luftrettung and Luxem-
bourg Air Ambulance have a combined re-
cord of over 65 successful years of experience
in air ambulance services with medical repa-
triation experience from over 150 countries
worldwide, giving EAA one of the broadest
expertise in the airambulance industry.

EAA provides its services 24/7/365 through-
out the world and can also rely on a dense
network of international co-operation
agreements, which ensures speedy and
smooth execution of intensive care trans-
ports with bed-to-bed service.

EAA coordinates a fleet of 7 air ambulance
aircraft, 4 LearJet 35A and 3 Learlet 45XR, all
fitted with state-of-the-art medical equip-

ment and supplies to ensure the best possi-
ble patient care in the air. These aircraft are
based in Luxembourg and Baden-Baden in
Germany.

All EAA missions are staffed by an experi-
enced intensive care medical team consist-
ing of at least one physician and one flight
nurse or paramedic. EAA can choose the
physician from a large pool of anaesthetists,
neonatologists, paediatricians, gynaecolo-
gists, obstetricians or other specialists, de-
pending on the patient’s medical condition.

Quote requests submitted to EAA are an-
swered with minimum notice. After the
confirmation has been received, the mis-
sion preparation starts immediately - day or
night - ensuring a fast and safe repatriation
of the patient.

European Air Ambulance Services:
Worldwide Air ambulance repatriation for
one or two patients including bed-to-bed

Patrick SCHOMAKER
Director Sales & Marketing

transfer of the patient, organisation of
ground ambulance transportation at both
ends of the flight and a full post-mission
medical report from the treating physician.

Neonatal/Incubator Transport: Repatriation
or medical transfer of a newborn baby to a
specialised unit using an incubator. Neona-
tal missions always include a neonatologist
as well as a specialised intensive care pae-
diatric flight nurse or paramedic trained in
Advanced Paediatric Life Support.

Stretcher or Medical Escort on Scheduled
Airline Organisation of medical repatriation
of patients, either on a stretcher or as sitting
patient in a specified service class, escorted
by a physician, a nurse or paramedic, or both
if required. Ground transportation to and
from the airport, accompanied by the medi-
cal escort, can also be arranged.
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FABRIOUE DIMAGES

Christine Parisse and Jean-Marie Musique
founded Fabrique d’Images in 2002. From
its early days, the studio received assign-
ments from many producers who trusted
their expertise in 2D as well as in 3D. The
studio rapidly began taking on a range of
tasks, from storyboarding to compositing
and editing the final image.

Fabrique d’Images became a production
company in early 2008 and the studio is
now called The Picture Factory. The team
has expanded and now relies on the exper-
tise of about 70 people. Fabrique d’Images
coproduced, among others: “Michel” (26 x
13') for Canal+ Family and ZDF, “Grenadine
& Peppermint” (78 x 8’) for TF1, “Chaplin”
(104 x7"), “Iron Man” (26 x 26’) and “The lit-
tle Prince 1&2” (52 x 26").

In November 2013, Fabrique d’Images
reached an agreement with French pub-
lisher Bayard-Milan which now also makes
it possible for the Luxembourg producer,

on top of its original home-made creations
/ licenses, to option Bayard content and he-
roes and adapt them forthe TV screen and/
or coproduce series, films, digital books and
apps with its production arm: Bayard Jeu-
nesse Animation (BJA).

We are currently coproducing with BJA the
2D preschool series “Polo” (52 x 6'), based
on best-selling comic books by Régis Faller,
published by Bayard in several countries.
The series,has already been sold to Canal+
in France, SVT in Sweden, RTL in Luxem-
bourg, ARD-KiKA in Germany and Cartoon
Network Latin America.

We are now finishing Season 2 of our pre-
school series: “Percy’s Tiger Tales” (26 x
11'), based on an original idea by Fabrique
d’Images.

Animation on our first feature: “Ooops!
Noah is gone..” (85’) has just been com-
pleted at our studio. The film is coproduced

Trini CUEVAS
Sales Manager

with Ulysses in Germany (“THOR”, “NIKO 1
& 2”), Moetion Films in Ireland and Skyline
in Belgium; it is intended for a family audi-
ence and will be released in stereoscopic 3D
for Christmas.

We are just starting the development with
BJA of a preschool series based on Bayard’s
best-selling character ever: “Little brown
bear”, to be adapted for the TV screen for
the first time in CGI.
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AEYLO-TUBES SA

Toshihiko KOGA
Managing Director

Toshiharu MATSUYAMA
Director

Heylo-Tubes S.A.is a fully owned subsidiary
of KR (Kokusan Rasenkan Company Ltd.) in
Japan and is located in Ernzen, close to La-
rochette in the northern part of the Grand-
Duchy of Luxemburg. Helyo-Tubes S.A. was
incorporated in March 2013 and is present
on the European market either directly or
through representatives and distributors.
The main activity is to sell Flexible Metal
Tubes manufactured by KR Japan.

Its main customers are located in Luxem-
burg, the Netherlands, Germany, France,
Switzerland and the United Kingdom.

KR (Kokusan Rasenkan) is located in Tokoroza-
wa, Japan (north of Tokyo), and produces high
quality metal flexible tubes on specifically
developed machines. KR started manufactur-
ing in 1920 and is present today on the global
market with a range of flexible tube products
for many types of applications for the indus-
tries of computers and electronics, appliances,
house hold, automotive, aerospace, lighting,
telecommunications, medical, etc.

The application scope of flexible tubes is
very broad. It goes from the transmission
of fluids, or force between devices through
the protection of optical fibres for tele-
communication, medical lasers, industrial
robotized laser systems. Flexible tubes are
used in endoscopes, in medical implants or
catheters and are also used for electromag-
netic shielding, in heat exchangers and fi-
nally to protect against vandalism, rodents
or againstintrusion.
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Hans-Joachim SOMMER

Managing Director China
& Japan

IEE is a global leader in automotive safety
sensing. Our sensing systems are dedicat-
ed to the following markets: Automotive,
Building Management & Security, Medi-
cal, Health and Sports. IEE was founded in
1989 and is headquartered in Luxembourg.
We operate in Europe, the US. and Asia,
and employ 1,700 people worldwide. More
than 10% of our workforce is dedicated to
Research and Development.
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IMMO LUXEMBOURG

Our professional commitment in the Real
Estate business was fundamental in our
decision to establish IMMO LUXEMBOURG
in 2001. Our ambition: to define a brand
based on trust, integrity, discretion and
excellence.

Our mission: to lead the sector by creating
modern, reliable, quality projects with a
professional management principle in both
the emerging real estate and the construc-
tion industry. Parallel to this, to provide
effective management, coordination, plan-
ning and marketing services to investors,
on modern project management, consult-
ing and control issues.

If you are planning to:

// Sell/Buy real estate,

/! Renovate your existing property,

//' Construct a new building,

/" seek advice on real estate,

/I Invest in real estate or emerging
projects,

You are in the right place.

Murat MUTLU
General Manager
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// Immo Luxembourg

1, Place Winston Churchill
L-1340 Luxembourg
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INUI S TUDIO SA.

.
Olivier RAULOT Frédéric PETIT
CEO Administrator

Founded in October 2010 by Olivier Raulot
and Rollinger Venture Capital, iNUI Studio
SA aims to revolutionise the use of IT in
businesses. To this end, the company is de-
veloping user friendly solutions in the field
of natural user interfaces (NUI). From now
on, the body, through touch, and gesture,
controls the machine.

In April, the company has launched “AIRx-
Touch™” (www.AIRXTouch.com), a unique
new patented gesture recognition tech-
nology allowing all types of screens to be
used as “touch screens” without any need
to actually touch them. The use is identi-
cal to that of a conventional touch screen,
but without any physical contact with the
screen surface. It is possible to click and to
move items by a simple hand gesture close
to the screen. We are now looking for in-
dustrial and commercial partners.
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LUXCONTROL SA

Luxcontrol offers a large range of integrated
services for the organizational and technical
risk management in the fields of Quality,
Health & Safety and Environment (QHSE).
The company was founded in 1978, employs
230 experts and has its headquarter in Lux-
embourg.

It's core market is the private and public
building and construction, industry and ser-
vice sector in Luxembourg. But international
activities have been developed in specific
niche markets.

Since 1985 our company is in automotive ho-
mologation and assists the automobile in-
dustry worldwide in accessing new markets.
Notified as a Technical Service by the United
Nation Economic Commission for Europe in
Geneva and at the European Commission in
Brussels, Luxcontrol provides its services in
close partnership with the national homolo-
gation authority, Société Nationale de Certi-
fication et d’'Homologation (SNCH), acting
on behalf of the Luxembourg Ministry for
Sustainable Development and Infrastruc-
ture.

Jacques EISCHEN

The homologation process

The homologation process focus on

/! Component approvals (lamps, mirrors,
tires etc.)

/! Component fitting to the vehicle (electric/
electronic sub assemblies, car audio sys-
tems etc)

/] system approvals (braking, exhaust emis-
sion etc)

/1" Whole vehicle type approvals (WVTA) (car,
bus, truck, trailer, tractor and motorcycle)

A manufacturer, anywhere in the world, can
commission Luxcontrol with obtaining an EU
and/or ECE type approval, commonly called E
mark.

Luxcontrol will organize and witness all neces-
sary testing and issue a technical report about
the outcome.

SNCH will then issue an officially recognized
certificate e13/E13, based on the technical re-
port.

These certificates are recognized within all EU
and many countries in the world.

Homologation services
A team of multilingual engineers, all being

CEO

(=8

Guy LIPPERT
Technical Director
Homologation

fluent in English, German, French and some

in Japanese and Italian, assists manufactur-

ers worldwide. In our offices in Tokyo, Detroit,

Luxembourg and Shanghai, we provide with

proven competence and experience services

suchas:

/ Type approval testing according to EU di-
rectives and ECE regulations

/! Overall assistance in the complete approv-
al procedure

//" Document preparation in multiple lan-
guages

/ Technical testing

/] Assistance in the interpretation of direc-
tives, regulations and national automotive
standards

// Regulation watch and permanent con-
tacts to authorities

/! Evaluation of products during R&D phase

/! Certification audits of QHSE management
systems (ISO 9oo1,1SO TS 16949, ISO 14001
and IS0 18001).

NEW:

Through our cooperation with CATARCin China,
Luxcontrol can offer combined approval pro-
cesses for EU/ECE and CCC.
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// Luxcontrol S.A.
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L-4004 Esch-sur-Alzette

T: 435254 77111

info@luxcontrol.com
www.luxcontrol.com
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MELUSINE PRODUCTIONS-

o [UDI0 357

Created in 1998 by Stéphan Roelants, Me-
lusine Productions is focused on develop-
ing and producing animation movies and
TV shows, documentaries and live action
movies with a constant search for quality.

We first pay high attention to the clever-
ness of the concept and the quality of the
writing process. We then focus on the sym-
biosis of these elements with a graphical
research in accordance to the subject and
the artistic ambition of the movie. The
quality of the various elements of cinema-
tography is our constant concern in order
to enable the audience and critics to appre-
ciate productions with an on-going original
tone.

Praised by festivals selections and pres-
tigious awards, our company has at heart
to serve original, well thought and unusual
productions. With our partner studio, Stu-
dio 352, our crew, consisting of renowned
artists, bends to the purpose of every proj-

ect with the concerned attention.

We favor durable and qualitative associa-
tions with partners such as Les Armateurs,
Folimage, MotionWorks, Cartoon Saloon,
The Big Farm or SuperProd.

Since 2004 Melusine participated as a co-
producer on feature-length movies and
TV series such as T'Choupi — The Movie,
The Tell-Tale Heart, A Town Called Panic or
The Storytelling Show. Among them, 2012
saw the release of the highly awaited The
Day of the Crows and Ernest and Célestine.
The latter being granted of an ideal prize
list with selections in Cannes, Sundance,
Toronto and New York, numerous awards
such as for the Césars and an Oscar nomi-
nation.

Up till today Melusine was involved in the
production of Aunt Hilda!, selected in the
last Berlinale, My Mommy is in America,
nominated at Césars 2014, and the beauti-
ful Song of the Sea which is promised with

ol £
Stéphan ROELANTS
CEO Producer

a wondrous career. He is also developing
its own projects as an animated cinematic
production with Extraordinary Tales, based
on the works of Edgar Allan Poe.
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// Melusine Productions-
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8,Rue de I'Etang
L-5326 Contern

T: 43524013201
s.roelants@studio3s2.lu

www.melusineproductions.com
www.studio3s2.lu
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MOLITOR AVOCATS

A LA COUR

MOLITOR was founded in 1996 and is one
of Luxembourg’s leading independent
business law firms. Our lawyers are spe-
cialists in their chosen practice areas and
we form a team of lawyers for each client
to ensure that all the relevant legal issues
are fully covered. As a result, we continue
to maintain and expand a loyal client base
who benefit from consistent high-level ad-
vice and results. Our firm has been increas-
ingly retained to advise on deals involving
clients from Asia.

Close involvement of our partners, ex-
pertise and enthusiasm have given us an
excellent reputation in advising local, in-
ternational and global corporate clients,
including banks and financial institutions,
multi-national companies, commercial
companies, industrial groups, government
and publicadministration as well as top tier
law firms from other countries. Our prac-
tices and lawyers have been recognised by

the key legal directories including Cham-

bers Europe and Global, The Legal 500 and
IFLR 1000.

Our clients - new, regular and returning
- appreciate our depth of experience com-
bined with a passion to identify and imple-
ment new and effective solutions based on
the client’s needs. An important part of our
offering combines a total command of the
legal technicalities with the highest levels
of local knowledge and experience. MOLI-
TOR has built enduring relationships with
regulators, government and the local Lux-
embourg administration.

Main practice areas

Our team of experts provide you with ad-
vice and solutions on any matters relating
to Banking & Finance, Business Regula-
tions, Corporate & M&A, Employment &
Pensions, IP, IT & Media, Investment Funds,
Litigation & Dispute Resolution and Real
Estate, Zoning & Environment.
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// Molitor Avocats a la Cour

8, Rue Sainte Zithe
L-2763 Luxembourg

T: 43522972981

chan.park@molitorlegal.lu
www.molitorlegal.lu
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PAUL WURTH
HI CO. LTD

Paul Wurth Group, a leading player in the
global market for the design, supply and
construction of plants and facilities for the
iron and coke making industry, and IHI Cor-
poration, an experienced supplier of indus-
trial machinery and integrated plants, hav-
ing supplied numerous blast furnaces in and
outside of Japan, combined their strengths
and created in November 2012 the 50/50
Joint Venture Company Paul Wurth IHI Co.,
Ltd., headquartered in Tokyo, Japan.

On behalf of the mother companies, Paul
Wurth IHI Co., Ltd. is committed to offer
innovative and tailor-made products and
services to our valued customers in East and
South-East Asia.

Our products and services cover the full
range of state-of-the-art equipment and
technologies for iron making, including en-
ergy-saving and environment protection
technologies such as off-gas or residue
treatment processes.

Paul Wurth’s activities in the field of coke
oven plants have recently been further
expanded by the acquisition of coke oven
machines technology, which, combined
with IHI's proven coke dry quenching pro-
cess, allows us to serve our customers with
a comprehensive package of coke making
technologies out of one hand.
Finally, our expanding activities towards sin-
tering technology shall let us develop into a
most complete and reliable partner for all
the processes of the primary stage of inte-
grated steelmaking.

Managing Director
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PAUL WURTH

/"

/"

Paul Wurth International S.A.

32, Rue d’Alsace
L-1122 Luxembourg
Europe

T:435249 701
F:+352 49 70 22 09

rene.stoltz@paulwurth.com
www.paulwurth.com

PW Taiwan address:

Paul Wurth International S.A.
Taiwan Branch

23F-1,N0.8 Min Chuan 2nd Road
Chien Chen District

806 KAOHSIUNG,

TAIWAN, R.O.C.

T:+886 733933 09
F:+886 73 30 00 65

pwtaiwan@paulwurth.com
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PUST TELECOM

POST Telecom is part of POST Luxembourg
Group, which was founded in 1842 and has
been a wholly state-owned public com-
pany since 1992. It is the country’s largest
provider of telecommunications/ICT and
postal services and also offers financial and
philatelic services.

POST Telecom has evolved into a highly re-
garded provider of end-to-end tailor-made
ICT solutions. Increasing numbers of com-
panies, including prestigious multination-
al enterprises and organisations, entrust
POST Telecom with their information tech-
nology, telecommunications and security
requirements supporting their core busi-
ness.

POST Luxembourg Group is the leading
national mobile operator and offers state-
of-the-art 2G-3G-4G mobile telephony ser-
vices. The company serves residential and
professional customers, including banks,
insurance companies, international enter-
prises and European Institutions.

A key stakeholder in the national economy,

Claude STRASSER
Director General

POST Luxembourg Group and its subsid-
iaries employ approximately 4,000 staff
members, making it one of the largest em-
ployers in Luxembourg.

The Telecommunications and ICT services
offered by POST Telecom range from fixed
and mobile to internet and television, as
well as many specially designed services for
businesses such as M2M solutions. POST
Telecom services are based on the fixed and
mobile infrastructure that is fully owned
by POST Luxembourg Group, enabling it
to offer high quality and secure, superfast
broadband connectivity solutions, as well
as voice and data management services.

Network quality and security are a priority
for the company, which works to ensure
that its infrastructure is entirely redun-
dant. POST Telecom works closely together
with ebrc, which manages 5 data centres,
and which is also fully owned by POST
Luxembourg Group. These data centres,
of which three are Tier 4, host all or part

[
David FOY
Head of Department
Corporate Sales

Mike BECKERS
International Sales
Manager

of the ICT activities of companies and or-
ganisations that are active in various sec-
tors, ranging from finance and insurance to
research and ICT. They are linked by POST
Luxembourg Group’s superfast TERALINK
broadband network, which also connects
several major European cities.

POST Telecom, together with other POST
Luxembourg Group subsidiaries such as
POST Telecom PSF and ebrc, can offer inter-
national connectivity (point-to point, virtu-
al links, IP transit), data centre and hosting
services (up to Tier 4), a multitude of cloud
services, DDoS protection, CDN services,
satellite up- and downlink services, M2M
solutions and more.
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// Post Telecom

1, Rue Emile Bian
L-2996 Luxembourg

T:+352 24 6223 46
T:+352 24 62 23 60

mike.beckers@post.lu
david.foy@post.lu
claude.strasser@post.lu
www.post.lu
www.posttelecomblog.com
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7l
Jean-Baptiste MARIOTTE
Senior Space
Communication Engineer,
Planning Department

Nicolas BOUDIER
Senior Vice President,
Business Development,
Asia-Pacific

Jean-Philippe DIVO
Senior Manager,
Business Development,
Asia-Pacific

SESS.A.is a global satellite owner and oper-
ator based in Betzdorf, Luxembourg and is
listed on the Luxembourg Stock Exchange
and Euronext Paris under the ticker symbol
SESG. It is a component of the LuxX, CAC
Next 20 and Euronext 100 indices.

SES operates a fleet of 54 geostationary
satellites able to reach 99% of the world’s
population. These satellites provide satel-
lite communication services to broadcast-
ers, content and internet service providers,
mobile and fixed network operators and
business and governmental organizations
worldwide. SES satellites carry more than
6,400 TV channels, with 1,800 of them in
high-definition (HD), reaching over 291
million homes worldwide. In addition to
supplying bandwidth, SES also provides
platform services including uplinking, con-
tent aggregation and encryption services
in some markets. In the enterprise and tel-
cos segment, SES satellites enable custom-
ers to establish secure and cost-effective

networks, connecting employees in offsite
locations and provide mobile backhaul ser-
vices to places underserved by terrestrial
infrastructure. SES also serves the diverse
need of governments and public sector
organisations around the globe to deliv-
er vital communication links for embassy
communications, data collection and mon-
itoring.
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Chateau de Betzdorf
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jean.philippe.divo@ses.com
WWW.ses.com
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TELECOM LUXEMBOURG
PRIVATE OPERATOR SA

Telecom Luxembourg S.A. is a private Lux-
embourgish operator. The company pro-
poses a large range of services including
access to datacentres, high-speed connec-
tivity networks operating on a fibre-optic
infrastructure, as well as numerous other
managed services oriented towards pro-
fessional customers and international tele-
com operators.

Indeed, we operate several computer
rooms in 3 datacenters in Bettembourg (2)
and Roost (1) (offering high value-added
hosting solutions at this new fault-tolerant
(Tier IV) and highly available (Tier II) (Lux-
embourg), and benefitting from our neu-
tral position, we provide all national and
international connections, thus meeting
actual customer demands. We operate an
interconnection ring between all datacen-
ters and majors towns of the country.

We are also connected with four inter-
national Internet exchange points (CIX)

namely: LU-CIX (Luxembourg), France-IX
(France), Equinix (also in France), ECIX (Ger-
many) and DE-CIX (Germany).

Telecom Luxembourg Private Operator S.A.
currently employs 55 associates and is ac-
knowledged in Luxembourg and beyond
as a dynamic, high quality operator which
provides its corporate and institutional cli-
entele with the facilities to operate highly
reliable and accessible information sys-
tems. As part of this, Telecom Luxembourg
Private Operator S.A. established 230 new
points of presence (POP) in Europe.

Jérome GRANDIDIER
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// Telecom Luxembourg
Private Operator S.A.
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L-1882 Luxembourg

T:+352 44 64 82
F:+352 4434 63

info@telecomluxembourg.com
www.telecomluxembourg.com



080 Luxembourg trade mission to Japan

TELINDUS TELECOM (9

Gilles SAINT-GUILLAIN
Business Development
Manager

Daniel SORIANO
International Business
Development Manager

Telindus is the Belgacom Group’s ICT
branch and, through Telindus Telecom,
the Group’s enterprise operator in Luxem-
bourg.

It provides solutions to a variety of private
and public sector companies. Its areas of
expertise include enterprise networks and
connectivity (national and international),
datacenters, systems, storage, security, col-
laboration, applications and mobility.

Telecom operator since 2009, the ICT mar-
ket leader launched its operator brand
Telindus Telecom in May 2011 and evolved
into the reference player for a full-service
solution offer including fixed and mobile
telephony services, networking, Internet
and Cloud Computing.

As an expert in both telecommunications
and ICT, Telindus Telecom is able to offer
the best of both worlds to its clients, which
is a real competitive advantage in the cur-
rent telecom market.

To deliver its cloud solutions, Telindus is
equipped with a high-performance data-
center environment within the infrastruc-
ture of LuxConnect.

The key to the Telindus strategy is offering
an all-in-one cloud solution, which includes
operational and connectivity services and
ICT architecture.

With more than 370 accomplished spe-
cialists, Telindus Luxembourg’s strategy
is to focus on customers’ needs managed
through a single point of contact to meet
overall ICT requirements.

Foundation Date
1979

Staff
In Luxembourg: 370
Worldwide: 14023
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T: 43524509151
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TRACTEL SECALT SA

Vincent BORG
Sales Area Manager-
Asia Pacific

Joerg THIERER
General Manager

Tractel Secalt S.A. belongs to the powerful
TRACTEL® Group, important global player
on four complementary product lines com-
prising suspended access equipment, fall
protection equipment, lifting and handling
equipment and force measuring devices.
Through its manufacturing plants locat-
ed in Europe, Asia and North America and
its commercial companies, the TRACTEL®
Group has developed a successful network
of distributors present on 4 continents.

Our expertise - Suspended platforms:

// Temporary suspended access platforms
for building construction, civil work and
bridge maintenance. Successful solu-
tions for different bridge types.

// Specially designed suspended plat-
forms for applications in industry and
power plants. Numerous references in
nuclear power plants in USA, Sweden,
France and Germany. Platforms with
air-driven hoists for use in areas with
explosive atmospheres.

// Building Maintenance Units (BMU) for
facade maintenance of high-rise build-
ings consisting of suspended cradles
with tailor-made roof cars or mono-
rail installations as well as ladders and
gantries. More than 8ooo references
throughout the world.

Complementary products covered by the

TRACTEL® Group:

/! Lifting and handling equipment: a com-
plete range of rope and chain winches
and hoists to satisfy any lifting appli-
cation (among others the famous TIR-
FOR® multi-use manual winch, the TI-
RAK™ electrical wire rope hoist specially
designed for man-riding applications).

/] Force measuring devices: a complete
range of DYNAFOR™ load link dynamo-
meters from 20 kgto 250 T.

/1 Fall protection equipment: safety har-
nesses for professional activities, fall
arresters, temporary and permanent
life-lines, ladders, ...
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// Tractel Secalt S.A.

3, Rue du Fort Dumoulin
L-1425 Luxembourg

T: 4352 43 42 42 621
F: 4352434242200
Mobile: +352 621233 06 6

vincent.borg@tractel.com
www.tractel.com
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TYPRODUCTION SARL
LUX2JAPAN/JAPANZLUX

e L.+
Yasuyo KOGA-HIRAI
Managing Director

LUX2JAPAN/JAPAN2LUX is launched by
TYProduction S.a.rl, the company estab-
lished in 2003 in G.D. of Luxembourg as the
bridge between G.D. of Luxembourg and
Japan.

This bridge is built to coordinate and de-
velop Tourism, Business and Cultural ex-
change projects, events, exhibitions be-
tween the countries.

Our task is moving people through this
bridge and further, the bridge is expected
to contribute to revitalize the social activi-
ties and network between the two coun-
tries.

JAPAN2LUX provides services of Travel
Agency and Incoming Tour Operator forany
type of trip from JAPAN TO LUXEMBOURG.

Travel planning and all the necessary travel
arrangements are provided according
to the requirements of travellers with
both Business and Leisure purposes. Our
Custom Made Travel Coordinations meet

with any kind of wishes and needs of our
customers and our business partners, such
as travel agencies and operators in Japan.
JAPAN2LUX also cooperates with local
event organizers to promote business,
sportand cultural activities in Luxembourg.

LUX2JAPAN provides services of Travel
Agency and Tour Operator for any type of
trip from LUXEMBOURG TO JAPAN.

Travel planning and all the necessary trav-
el arrangements are provided according
to the requirements of travellers with
both Business and Leisure purposes. Our
Custom Made Travel Arrangements meet
with any kind of wishes and needs of our
customers and our business partners, such
as travel agencies and operators in Luxem-
bourg. LUX2JAPAN is your travel consultant
for your trip to Japan. LUX2JAPAN is also
appointed as a Good Will Ambassador and
Representative for tourism of Ishikawa Pre-
fecture in Japan.



085

LUX2JAPAN/JAPAN2LUXIZIL T tZ>
TIVORNEEBARZESERIFIEELT
20034 (TE% 7 =NJ=TYProduction S.a
rl. (CXoTasEIFBNELE,
CORFEIIAREDOECHIIDERNBE.
ESRA R IO IS AR
N BERREDZIEEZEN(CHRITONE
Ulze AMPCORIF1E=FIB Ll EHE
ZITERITDZECKD BREILDOEES
TILODEDHRTEEIORY N D —20D
SEHEICEM T 22 ENRSNTT,

JAPAN2LUX(E. BANB)LOE>TILD
ANDHBPBFA TODRAITICDWLNT, — A%
FI7REMFE D, LI TILIRSD
SURARL —2a>U—EXZRHELUT
WE9,

HiER, L2 —. WISNOBEMICEMTG
U, FRITEDT BBl o2 iRI2 /B
EMFRY—EREIRBEUET,
BAEROITRIEIED™Y 7—AR L —
H—IREDEDSHRR)(— ~F—h5, —f%
DIITEET. EOLDBR=—XICEXIG
AEERA—SF—AARAR T, H5PD X

AALILDNRE I—FT 4 F—~UET,
JAPAN2LUXI(E. LTIV OERDE
DRR AR—Y, U TGRS = EE
b3z, DA NEEE LS
RBIELTVET,

LUX2JAPAN(E. LI TIL IO BDEH
5351 TDFHBFRITICDNT, —H%E
TREMFRD W —ARL - —H—E
RERHUTVET,

HiR. L2 v — WINDBKHICEWS
L. FATE DT BRI DI iRAEVER
EMFRY—EXERELET. Lot
>V ERDFITRIREDY 7—AR
L—4—REDESHRR)—F—h5,
—RRDIRITEE C. EDLDIR=—XICH
WIEAIBER A — S — A RAX T, H5W
BRI DRE 1—F 4% —~UET,
LUX2JAPAN(Z. s5EIRITDIZHD RS
JLASPILE D RTT,
LUX2JAPAN(ZZE Tz, BINEDENIREKX
B, WM. AR L vITE LU TR
SN SHHBARFRCEMUTVET,

// TYProduction S.a.rl
LUX2JAPAN/JAPAN2LUX

2, Rue Hansgoergerfeld
L-7635 Ernzen

T:+352 26 8706 78

yasuyo.koga@typroduction.com
www.typroduction.com
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VILLEROY & BUCH SA

Villeroy & Boch, formed in 1748, is a lead-
ing ceramics manufacturer and one of the
most renowned European premium brands
in the areas of bathroom and wellness, ta-
bleware and tiles.

The listed company, which is domiciled in
Mettlach, Germany, has around 7,400 em-
ployees (FTEs) and operates production
facilities in Europe, Mexico and Thailand.
Villeroy & Boch offers innovative product
and home interior solutions for private cus-
tomers, property developers and the hos-
pitality industry. Using a variety of styles,
“The House of Villeroy & Boch” stores
present the “single-source bathroom” and
“completely laid table” concepts. Villeroy &
Boch is represented in 125 countries with its
high-quality products. Consolidated reve-
nue amounted to €745 million in 2013, with
€456 million attributable to the Bathroom
and Wellness division and €289 million to
the Tableware division.

Villeroy & Boch’s Hotel & Restaurant divi-
sion is based in Luxembourg and controls
the lion’s share of the professional business
in the Tableware division of the company.
The list of prestigious and international
references including luxury hotels, upscale
restaurants and cruises stands on its own.

As early as the mid-19th century, Villeroy &
Boch had a presence beyond Europe in Rus-
sia, China and the USA, and the company
made an important contribution to the de-
mocratisation of tableware and bathroom
culture. However, the importance of the
brand is not only a question of 266-year tra-
dition. From the early days, Villeroy & Boch
was a pioneer in terms of innovative materi-
als, production techniques and, in particular,
design —one of its key brand attributes. This
is reflected in the wide range of design and
innovation prizes the company has won.
Fascination for the brand remains unbroken.

Laurent TURMES
Sales Director

Having expanded and
strengthened its position on the European
market, the company is now concentrat-
ing its internationalisation activities in the
new growth markets. High potential exists
for the Villeroy & Boch brand in Asia. The
acquisition of a sanitary-ware company
in Thailand has created a platform from
which the company can continue to devel-
op these markets. To accelerate the nec-
essary growth, a dedicated organisation
with responsibility for both divisions in the
wider Asia/Pacific region was established
in 2013. “This will allow us to respond more
quickly and flexibly to local requirements —
a key condition for significantly speeding
up our growth in this booming region,” ex-
plains Frank Goéring, CEO of Villeroy & Boch.

successfully
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Villerov & Boch

/! Vvilleroy & Boch S.A.

330, Rue Rollingergrund
L-2441 Luxembourg

T:+352 46 821210

laurent.turmes@villeroy-boch.com
www.villeroy-boch.com
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VUSSLOR COBIFER KIRN

The Vossloh Cogifer Kihn a 9o% subsidiary
of the Vossloh Cogifer Group, was founded
in 1893 as a forge in a region with rich iron
ore deposits.

For some years now, Vossloh Cogifer Kihn
S.A. has had worldwide recognition as a
company engaged in the development
and construction of tramway and railroad
points.

The company manufactures points, cross-
ings and special constructions.

Vossloh Cogifer Kihn S.A. plays a special role
today within the group thanks to its switch
blade forging capacity.

The company offers comprehensive services
to its customers:

// Conducting studies

// Offering a wide range of CNC machines
// Many years of versatile experience

Passenger transportation
Vossloh Cogifer Kihn S.A. designs and man-

ufactures turnouts to be used for passenger
transport in our city centers, always focus-
ing on environmentally friendly solutions
and personal comfort. Our innovations in
turnout engineering provide answers to cur-
rent issues such as noise pollution vibration
and increasing traffic volume.

Federal and industrial railways

Vossloh Cogifer Kihn capacities allow de-
signing and manufacturing turnouts for any
required geometry, for installation on both
concrete and wood sleepers.

Our company manufactures turnouts for in-
dustrial applications withstanding extreme
loads in difficult situations. Our engineering
department is able to optimize the drive ge-
ometry of the track to improve the driving
behavior and thereby reducing the mainte-
nance costs and the malfunction risks of the
network.

Engineering department and R&D
Experienced engineers and technicians can
perform the following studies :

Gael ENGELMANN
Sales Manager

/! Rail/wheel studies to define the best
solution for the contact area of rail and
wheel.

// Safety studies to prevent derailing risks

/' Track optimization studies, for example
providing suggestions to optimize the
parking capacities of railway yards.

// Envelope calculations using a special
software program.

Diagnostics, customer service assistance
The engineers working in our customer ser-
vice department have many years of experi-
ence and provide the following services:

// Diagnoses helping the customer’s
maintenance departments to decide on
correct solutions at the right time.

/! Maintenance training (preventive or
corrective)

// Developing quality and maintenance
manuals

// Assisting with installation and commis-
sioning

/ Assisting with welding work at the con-
struction site
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COGIFER

/! Vossloh Cogifer Kihn

17, Rue de I'Usine
L-3754 Rumelange

T:+352 56 47 71-1

gael.engelmann@vossloh-cogifer.com
www.ossloh-cogifer.com
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USEFUL ADDRESSES

// Ministry of State

4, Rue de la Congrégation
11352 Luxembourg

T: 435224782478
F:+352 4617 20
www.etat.lu

// Ministry of the Economy

19-21, Boulevard Royal
L-2914 Luxembourg

T: 43522478 47 00
F:+352 46 04 48
www.investinluxembourg.lu

/! Ministry of Foreign and
European Affairs

5, Rue Notre Dame
L-2911 Luxembourg

T: 43522478 23 00
F: 4352223144
www.mae.lu

// Ministry of Finance

3, Rue de la Congrégation
11352 Luxembourg

T: 43522478 26 00
F:+352475241
www.mf.public.lu

//

/!

/!

Ministry for Sustainable
Development & Infrastructure
4, Place de I'Europe

-1499 Luxembourg

T: 435224782478

F:+352 46 27 09
www.mddi.public.lu

Chamber of Commerce of the
Grand Duchy of Luxembourg

7, Rue Alcide de Gasperi
L-2981 Luxembourg

T: 4352423939 310
F:4+352 423939 822
international@cc.lu
www.cc.lu

Luxembourg for Business

19-21, Boulevard Royal

L-2914 Luxembourg

T: 43522478 4116

F: 4352223485
info@luxembourgforbusiness.lu
www.luxembourgforbusiness.lu

//

/"

/"

Luxembourg for Finance
12, Rue Erasme

11468 Luxembourg

T:+352 2720211

F: 4352 2720 21399

info@luxembourgforfinance.lu
www.luxembourgforfinance.lu

Embassy of the Grand Duchy of
Luxembourg

Luxembourg House 1F - 8-9
Yonbancho Chiyoda-Ku
102-0081 Tokyo - Japan

T: 4813326596 21

tokyo.amb@mae.etat.lu

Luxembourg Trade and
Investment Office, Tokyo

Mrs. Yuriko MATSUNO,
Executive Director

1F, Luxembourg House 8-9 -
Yonbancho Chiyoda-ku
102-0081Tokyo - Japan

T:+81332 659621
F:+81332659624

yuriko.matsuno@mae.etat.lu
www.investinluxembourg.jp
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The Chamber of Commerce of the Grand Duchy of Luxembourg is proud to present
the Luxembourg Companies at the Mission to Japan and hopes that numerous
fruitful business contacts will be established with local companies.
The Chamber of Commerce is a service provider to all those concerned with any
commercial, financial or industrial activity in Luxembourg. For enquiries, please
feel free to contact the International Affairs of the Chamber of Commerce.

Chamber of Commerce of the Grand Duchy of Luxembourg
7, Rue Alcide de Gasperi | L-2981 Luxembourg

T: 4352423939 310 | F: +352 4239 39 822
international@cc.lu | www.cc.lu

Company profiles in this brochure were provided by the International Affairs of the
Chamber of Commerce of the Grand Duchy of Luxembourg.






