ICC INTERNATIONAL COMMERCIAL MEDIATION

COMPETITION

Paris, 6-11 February 2015

The ICC International Commercial
Mediation Competition is the only
moot devoted exclusively to
international commercial mediation.
The annual event organized by the
International Chamber of Com-
merce (ICC) has become ICC’s
biggest educational event.

During the Competition, university
students face international business
disputes, which they endeavour to
resolve through mediation, guided
by professional mediators pursuant
to the ICC Mediation Rules. Their
performance is evaluated by some
of the world’s leading dispute
resolution specialists who participate
in the Competition as judges.
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€€ The ICC Mediation Com-
petition continues to be
the most important event
of its kind in the world.
Those of us who have the
privilege of participating -
students, coaches and
professionals - return to
our day jobs enriched by
what we have experienced.
It is a wonderful adventure
in professional develop-

ment, collegiality and

cultural exploration. 33

— Dr Rosemary Howell, Coach,
UNSW, Australia
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Paris, 6-11 February 2015 6-11 February 2015
For the 10t edition of the Competition in 2015, ICC will select 66 university Where:

teams and about 120 professional mediators and corporate representatives
frommn more than 40 countries. The Competition will run over six days and

At ICC’s headquarters and selected
venues in Paris, France.

feature around 200 mock mediation sessions, as well as numerous training
programmes and social events for no fewer than 500 participants.

Universally recognized for its important contribution to nurturing best
practices in cross-border business mediation, the Competition enjoys
the support of academics, law firms and corporations worldwide.

Who can participate?

B Students: Each participating university can nominate one team consisting
of two to four students. Most university teams are nominated by law
and business schools. Each team, including teams from business schools,
needs to include at least one law student. Teams may be accompanied
by a maximum of two coaches.

B Professionals: Highly trained and experienced commercial mediators
who want to act as volunteer mediators and judges.

B Sponsors: Sponsors of the Competition can gain unique visibility among
the dispute resolution specialists of today and tomorrow and profit
from some excellent recruitment possibilities. Sponsorship opportunities
are varied and flexible. Tailored sponsorship packages are also available
to ensure that specific needs are met and target audiences are reached.
Please contact us for further details.

Application for universities and professionals will open in July 2014.

Where do | find more information?
For more information on the ICC Mediation Competition please visit:

B Website: http://www.iccwbo.org/training-and-events/competitions-and-
awards/mediation-week/

B Facebook: ICC Mediation group

B Twitter: @ICCMediation

B Contact us: iccmediationcompetition@iccwbo.org

More 2015 Mediation Events

m 2nd |nternational Mediation Round Table (“Round Table”): 5 February 2015

For more information, please visit: www.iccadr.org

€€ This Competition was the best experience of my law

school career. 39

— Victoria Serigano, Benjamin N. Cardozo School of Law, USA
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€€ Participating in the ICC
Mediation Competition
is something | look for-
ward to every year. It is
an amazing opportunity
for me to learn from and
be inspired by the
students, their coaches
and other professionals
in the mediationfield. |
am continually amazed
at the level of prepara-
tion and professionalism
displayed by the students
and they give me great

hope for the future of

mediation globally. 33

- Carla Davidovich, Judge
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